ReaderTT.config = {"pagecount":21,"title":"Handbook of Organizational Creativity","author":"Michael D. Mumford","subject":"Handbook of Organizational Creativity (2012) 754pp. 978-0-12-374714-3","keywords":"","creator":"Elsevier","producer":"Mac OS X 10.8.2 Quartz PDFContext","creationdate":"D:20121114012308Z00'00'","moddate":"D:20121114012308Z00'00'","trapped":"","fileName":"document.pdf","bounds":[[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017],[825,1017]],"bookmarks":[{"title":"Front Cover","page":1,"zoom":"XYZ 0 0 null"},{"title":"Handbook of Organizational Creativity","page":1,"zoom":"XYZ 0 0 null"},{"title":"Copyright Page","page":1,"zoom":"XYZ 0 0 null"},{"title":"Contents","page":1,"zoom":"XYZ 554 939 null"},{"title":"About the Authors","page":1,"zoom":"XYZ 395 939 null","children":[{"title":"Editor Biosketch","page":1,"zoom":"XYZ 195 866 null"},{"title":"Contributor Biosketches","page":1,"zoom":"XYZ 102 244 null"}]},{"title":"A. INTRODUCTION","page":1,"zoom":"XYZ 0 0 null","children":[{"title":"1. Creativity in Organizations: Importance and Approaches","page":1,"zoom":"XYZ 255 815 null","children":[{"title":"Creativity and Innovation","page":1,"zoom":"XYZ 443 730 null"},{"title":"Content","page":1,"zoom":"XYZ 644 446 null"},{"title":"Conclusions","page":1,"zoom":"XYZ 565 866 null"},{"title":"References","page":1,"zoom":"XYZ 80 325 null"}]},{"title":"2. Organizations and Creativity: Trends in Research, Status of Education and Practice, Agenda for the Future","page":1,"zoom":"XYZ 229 799 null","children":[{"title":"Where We Have Been and Where to from Here: A Summary and Theory of the Science of Creativity","page":1,"zoom":"XYZ 126 664 null"},{"title":"Categories of Organizational Creativity Science","page":1,"zoom":"XYZ 198 666 null"},{"title":"Comparison of European and US Approaches to Organizational Creativity","page":1,"zoom":"XYZ 190 481 null"},{"title":"Applied Organizational Creativity","page":1,"zoom":"XYZ 319 847 null"},{"title":"Creativity and Education","page":1,"zoom":"XYZ 417 690 null"},{"title":"Conclusions","page":1,"zoom":"XYZ 601 242 null"},{"title":"References","page":1,"zoom":"XYZ 80 462 null"}]},{"title":"3. Methods in Creativity Research: Multiple Approaches, Multiple Levels","page":1,"zoom":"XYZ 346 815 null","children":[{"title":"Creative Work","page":1,"zoom":"XYZ 580 711 null"},{"title":"Methods","page":1,"zoom":"XYZ 609 936 null"},{"title":"Conclusions","page":1,"zoom":"XYZ 601 499 null"},{"title":"References","page":1,"zoom":"XYZ 117 539 null"}]},{"title":"4. Fields, Domains, and Individuals","page":1,"zoom":"XYZ 368 817 null","children":[{"title":"Systems Perspective","page":1,"zoom":"XYZ 525 664 null"},{"title":"Two Illustrations","page":1,"zoom":"XYZ 536 427 null"},{"title":"Conclusions","page":1,"zoom":"XYZ 601 719 null"},{"title":"References","page":1,"zoom":"XYZ 80 661 null"}]},{"title":"5. Creativity in Organizations: Facilitators and Inhibitors","page":1,"zoom":"XYZ 255 815 null","children":[{"title":"Conceptual Background","page":1,"zoom":"XYZ 464 482 null"},{"title":"Personal Characteristics Associated with Creativity","page":1,"zoom":"XYZ 108 936 null"},{"title":"The Work Environment for Creativity","page":1,"zoom":"XYZ 319 510 null"},{"title":"Concluding Remarks","page":1,"zoom":"XYZ 473 701 null"},{"title":"References","page":1,"zoom":"XYZ 80 461 null"}]}]},{"title":"B. INDIVIDUAL LEVEL INFLUENCES","page":1,"zoom":"XYZ 0 0 null","children":[{"title":"6. Creative Abilities: Divergent Thinking","page":1,"zoom":"XYZ 235 815 null","children":[{"title":"Early Theories of Divergent Thinking","page":1,"zoom":"XYZ 325 936 null"},{"title":"Divergent Thinking Tests","page":1,"zoom":"XYZ 421 533 null"},{"title":"Influences on Ideation","page":1,"zoom":"XYZ 485 936 null"},{"title":"Personality and Attitudes","page":1,"zoom":"XYZ 406 351 null"},{"title":"Improving Ideational Skills","page":1,"zoom":"XYZ 433 609 null"},{"title":"Evaluation of Ideas","page":1,"zoom":"XYZ 485 829 null"},{"title":"Interpersonal Evaluation","page":1,"zoom":"XYZ 410 481 null"},{"title":"Assessing Convergent and Evaluative Abilities","page":1,"zoom":"XYZ 221 792 null"},{"title":"Divergent Thinking Applied to Organizations","page":1,"zoom":"XYZ 198 187 null"},{"title":"Conclusions","page":1,"zoom":"XYZ 601 206 null"},{"title":"References","page":1,"zoom":"XYZ 117 875 null"}]},{"title":"7. The Expert Performance Approach and Deliberate Practice: Some Potential Implications for Studying Creative Performance in Organizations","page":1,"zoom":"XYZ 308 817 null","children":[{"title":"Outline of Chapter","page":1,"zoom":"XYZ 527 656 null"},{"title":"Professional Expertise and Expert-Performance Approach","page":1,"zoom":"XYZ 181 372 null"},{"title":"Applying the Expert-Performance Approach to Performance in the Workplace","page":1,"zoom":"XYZ 195 206 null"},{"title":"Concluding Remarks","page":1,"zoom":"XYZ 473 334 null"},{"title":"Author Notes","page":1,"zoom":"XYZ 551 550 null"},{"title":"References","page":1,"zoom":"XYZ 80 417 null"}]},{"title":"8. Problem Solving","page":1,"zoom":"XYZ 435 817 null","children":[{"title":"Introduction","page":1,"zoom":"XYZ 548 611 null"},{"title":"Problem Solving as Search","page":1,"zoom":"XYZ 414 811 null"},{"title":"Problem Solving as Representation and Restructuring","page":1,"zoom":"XYZ 134 316 null"},{"title":"The Creative Problem Solving Model","page":1,"zoom":"XYZ 307 811 null"},{"title":"Problem Types","page":1,"zoom":"XYZ 588 936 null"},{"title":"Knowledge and Recent Exposure","page":1,"zoom":"XYZ 381 352 null"},{"title":"Summary","page":1,"zoom":"XYZ 644 389 null"},{"title":"Problem Solutions","page":1,"zoom":"XYZ 498 206 null"},{"title":"References","page":1,"zoom":"XYZ 117 666 null"}]},{"title":"9. Idea Generation and Idea Evaluation: Cognitive Skills and Deliberate Practices","page":1,"zoom":"XYZ 293 815 null","children":[{"title":"Introduction","page":1,"zoom":"XYZ 548 502 null"},{"title":"Idea Generation and Idea Evaluation: Definitions and Roles within the Creative Process","page":1,"zoom":"XYZ 155 936 null"},{"title":"Idea Generation Skills as Seen Through the Lens of Different Theoretical Families","page":1,"zoom":"XYZ 140 936 null"},{"title":"Effective Idea Evaluation","page":1,"zoom":"XYZ 455 627 null"},{"title":"Conclusion and Future Research","page":1,"zoom":"XYZ 336 325 null"}]},{"title":"10. The Emotive Roots of Creativity: Basic and Applied Issues on Affect and Motivation","page":1,"zoom":"XYZ 357 817 null","children":[{"title":"Introduction","page":1,"zoom":"XYZ 548 482 null"},{"title":"Dual Pathway to Creativity Model","page":1,"zoom":"XYZ 362 187 null"},{"title":"Affect, Mood, and Emotions","page":1,"zoom":"XYZ 440 242 null"},{"title":"Motivation Strength and Orientation","page":1,"zoom":"XYZ 278 206 null"},{"title":"Conclusions and Practical Implications","page":1,"zoom":"XYZ 291 627 null"},{"title":"References","page":1,"zoom":"XYZ 117 829 null"}]},{"title":"11. Personality","page":1,"zoom":"XYZ 525 815 null","children":[{"title":"The Descriptive Trait Approach","page":1,"zoom":"XYZ 391 638 null"},{"title":"The Dynamic Process Approach","page":1,"zoom":"XYZ 403 936 null"},{"title":"The Social-Cognitive and Learning Approach","page":1,"zoom":"XYZ 204 389 null"},{"title":"Towards an Eclectic Approach?","page":1,"zoom":"XYZ 392 737 null"},{"title":"The Creative Personality","page":1,"zoom":"XYZ 424 572 null"},{"title":"The Role of Moods and Emotions in the Creative Personality","page":1,"zoom":"XYZ 278 288 null"},{"title":"The Creative Personality in a Developmental Perspective","page":1,"zoom":"XYZ 414 866 null"},{"title":"The Creative Personality in Organizations","page":1,"zoom":"XYZ 267 334 null"},{"title":"Testing Creativity","page":1,"zoom":"XYZ 533 792 null"},{"title":"References","page":1,"zoom":"XYZ 117 325 null"}]},{"title":"12. Fostering Individual Creativity Through Organizational Context:  A Review of Recent Research and Recommendations for Organizational Leaders","page":1,"zoom":"XYZ 380 815 null","children":[{"title":"Contextual Factors and Individual Creativity","page":3,"zoom":"XYZ 180 334 null"},{"title":"Discussion","page":14,"zoom":"XYZ 623 821 null"},{"title":"Conclusion","page":17,"zoom":"XYZ 574 357 null"},{"title":"References","page":17,"zoom":"XYZ 80 183 null"}]}]},{"title":"C. GROUP LEVEL INFLUENCES","page":1,"zoom":"XYZ 0 0 null","children":[{"title":"13. Team Creativity and Innovation: The Effect of Group Composition, Social Processes, and Cognition","page":1,"zoom":"XYZ 372 815 null","children":[{"title":"Team Composition","page":1,"zoom":"XYZ 507 936 null"},{"title":"Social Processes","page":1,"zoom":"XYZ 560 682 null"},{"title":"Cognitive Processes","page":1,"zoom":"XYZ 520 866 null"},{"title":"Conclusion","page":1,"zoom":"XYZ 574 936 null"},{"title":"References","page":1,"zoom":"XYZ 117 661 null"}]},{"title":"14. Collaborative Creativity\u2014Group Creativity and Team Innovation","page":1,"zoom":"XYZ 484 815 null","children":[{"title":"Group Creativity versus Team Innovation","page":1,"zoom":"XYZ 242 482 null"},{"title":"What are Teams, Groups, Creativity, and Innovation?","page":1,"zoom":"XYZ 160 847 null"},{"title":"Teamwork","page":1,"zoom":"XYZ 589 814 null"},{"title":"Team Characteristics","page":1,"zoom":"XYZ 461 216 null"},{"title":"Factors Influencing Team Creativity","page":1,"zoom":"XYZ 293 748 null"},{"title":"Phases of Team Creativity","page":1,"zoom":"XYZ 420 701 null"},{"title":"Group Stability versus Turnover","page":1,"zoom":"XYZ 374 407 null"},{"title":"Virtual Team Creativity and Innovation","page":1,"zoom":"XYZ 253 701 null"},{"title":"Conclusions and Future Directions","page":1,"zoom":"XYZ 345 936 null"},{"title":"Practical implications","page":1,"zoom":"XYZ 449 936 null"},{"title":"Acknowledgement","page":1,"zoom":"XYZ 80 322 null"},{"title":"References","page":1,"zoom":"XYZ 80 198 null"}]},{"title":"15. Creativity and Innovation: The Role of Team and Organizational Climate","page":1,"zoom":"XYZ 270 799 null","children":[{"title":"Introduction","page":1,"zoom":"XYZ 548 524 null"},{"title":"The Importance of Context in Creativity and Innovation Theory","page":1,"zoom":"XYZ 242 377 null"},{"title":"Individual Creativity and Innovation","page":1,"zoom":"XYZ 281 858 null"},{"title":"New Developments in Team Climate Research: Applying Person\u2013Situation Theories","page":1,"zoom":"XYZ 245 407 null"},{"title":"Organizational Climate for Creativity and Innovation","page":1,"zoom":"XYZ 90 371 null"},{"title":"Implementing Ideas Top\u2013Down: Organizational Climate for Implementation and Innovation-Values Fit","page":1,"zoom":"XYZ 135 371 null"},{"title":"Practical Implications","page":1,"zoom":"XYZ 485 407 null"},{"title":"Suggestions for Future Research","page":1,"zoom":"XYZ 336 481 null"},{"title":"Conclusion","page":1,"zoom":"XYZ 611 627 null"},{"title":"References","page":1,"zoom":"XYZ 80 936 null"}]},{"title":"16. Creativity and the Work Context","page":1,"zoom":"XYZ 409 815 null","children":[{"title":"Background","page":1,"zoom":"XYZ 601 936 null"},{"title":"Conceptual Framework","page":1,"zoom":"XYZ 479 334 null"},{"title":"Contextual Characteristics","page":1,"zoom":"XYZ 381 290 null"},{"title":"Behavioral Parameters","page":1,"zoom":"XYZ 447 187 null"},{"title":"Relational and Structural Parameters","page":1,"zoom":"XYZ 299 187 null"},{"title":"Conclusions and Future Research Directions","page":1,"zoom":"XYZ 238 936 null"},{"title":"Acknowledgement","page":1,"zoom":"XYZ 80 374 null"},{"title":"References","page":1,"zoom":"XYZ 80 279 null"}]},{"title":"17. Project Management of Innovative Teams","page":1,"zoom":"XYZ 326 817 null","children":[{"title":"Project Management Concepts","page":1,"zoom":"XYZ 403 829 null"},{"title":"Applying the Psychology of Creativity and Innovation","page":1,"zoom":"XYZ 99 849 null"},{"title":"Conclusion","page":1,"zoom":"XYZ 574 334 null"},{"title":"Acknowledgements","page":1,"zoom":"XYZ 117 635 null"},{"title":"References","page":1,"zoom":"XYZ 117 493 null"}]},{"title":"18. Leadership of Creativity: Entity-Based, Relational, and Complexity Perspectives","page":1,"zoom":"XYZ 305 815 null","children":[{"title":"Entity-Based Approaches to Creativity","page":1,"zoom":"XYZ 313 539 null"},{"title":"Leadership of Creative People","page":1,"zoom":"XYZ 378 366 null"},{"title":"Entity Based Studies of Group Creativity","page":1,"zoom":"XYZ 252 517 null"},{"title":"Collective Creativity and Leadership","page":1,"zoom":"XYZ 325 236 null"},{"title":"The Role of Leadership","page":1,"zoom":"XYZ 491 609 null"},{"title":"Summary and Discussion","page":1,"zoom":"XYZ 436 226 null"},{"title":"References","page":1,"zoom":"XYZ 117 264 null"}]}]},{"title":"D. ORGANIZATIONAL LEVEL INFLUENCES","page":1,"zoom":"XYZ 0 0 null","children":[{"title":"19. Organizational Structure and Innovation Revisited: From Organic To Ambidextrous Structure","page":1,"zoom":"XYZ 236 799 null","children":[{"title":"Conception of Innovation in Organizations","page":1,"zoom":"XYZ 256 756 null"},{"title":"Innovation Process","page":1,"zoom":"XYZ 525 517 null"},{"title":"Innovation Type","page":1,"zoom":"XYZ 560 756 null"},{"title":"Empirical Studies of Structure and Innovation","page":1,"zoom":"XYZ 215 453 null"},{"title":"Discussion","page":1,"zoom":"XYZ 623 522 null"},{"title":"Implications for Research and Practice","page":1,"zoom":"XYZ 300 756 null"},{"title":"References","page":1,"zoom":"XYZ 80 540 null"}]},{"title":"20. Planning for Innovation: A Process Oriented Perspective","page":1,"zoom":"XYZ 262 815 null","children":[{"title":"The Case against Planning for Innovation: Why It Can\u2019t Be Done","page":1,"zoom":"XYZ 264 866 null"},{"title":"The Case for Planning: Why It must Be Done","page":1,"zoom":"XYZ 264 187 null"},{"title":"Defining Planning: A Process Perspective","page":1,"zoom":"XYZ 290 242 null"},{"title":"A Process Model of Planning","page":1,"zoom":"XYZ 391 224 null"},{"title":"Key Innovation Activities","page":1,"zoom":"XYZ 420 866 null"},{"title":"Sub-Plans for Innovation","page":1,"zoom":"XYZ 459 795 null"},{"title":"Integrating Planning and Ongoing Organizational Activities","page":1,"zoom":"XYZ 310 389 null"},{"title":"Planning Requirements for Organizations: What Successful Plans Need","page":1,"zoom":"XYZ 226 864 null"},{"title":"Shifting Requirements across Sub-Plans","page":1,"zoom":"XYZ 299 765 null"},{"title":"Recommendations for Successful Planning","page":1,"zoom":"XYZ 265 279 null"},{"title":"Conclusions and Future Research","page":1,"zoom":"XYZ 362 389 null"},{"title":"References","page":1,"zoom":"XYZ 117 354 null"}]},{"title":"21. Organizational Learning, Knowledge Management and Creativity","page":1,"zoom":"XYZ 302 815 null","children":[{"title":"Introduction","page":1,"zoom":"XYZ 548 519 null"},{"title":"Creativity as an Organizational Learning Process","page":1,"zoom":"XYZ 145 572 null"},{"title":"Organizational Creativity and the Knowledge Based View","page":1,"zoom":"XYZ 218 536 null"},{"title":"Strategies for Organizational Creativity","page":1,"zoom":"XYZ 239 206 null"},{"title":"Central Tasks of Knowledge Management","page":1,"zoom":"XYZ 279 737 null"},{"title":"Conclusions and Implications","page":1,"zoom":"XYZ 407 352 null"},{"title":"References","page":1,"zoom":"XYZ 117 692 null"}]},{"title":"22. Organizing for Change, Innovation, and Creativity","page":1,"zoom":"XYZ 328 815 null","children":[{"title":"Introduction","page":1,"zoom":"XYZ 548 527 null"},{"title":"Bureaucratic Organizing","page":1,"zoom":"XYZ 456 242 null"},{"title":"Adaptive Organizing","page":1,"zoom":"XYZ 510 242 null"},{"title":"Transformative Organizing","page":1,"zoom":"XYZ 430 554 null"},{"title":"References","page":1,"zoom":"XYZ 80 354 null"}]}]},{"title":"E. INTERVENTIONS","page":1,"zoom":"XYZ 0 0 null","children":[{"title":"23. Careers of the Creatives: Creating and Managing the Canvas","page":1,"zoom":"XYZ 307 815 null","children":[{"title":"Introduction","page":1,"zoom":"XYZ 548 502 null"},{"title":"Creative People and Work","page":1,"zoom":"XYZ 420 936 null"},{"title":"Careers of Creative People","page":1,"zoom":"XYZ 447 629 null"},{"title":"HRM Implications of Creatives and Careers","page":1,"zoom":"XYZ 233 372 null"},{"title":"HR Practices","page":1,"zoom":"XYZ 600 235 null"},{"title":"Avenues for Future Research","page":1,"zoom":"XYZ 418 279 null"},{"title":"Creating the Canvas","page":1,"zoom":"XYZ 511 186 null"},{"title":"References","page":1,"zoom":"XYZ 80 646 null"}]},{"title":"24. Can Reward Systems Influence the Creative Individual?","page":1,"zoom":"XYZ 206 815 null","children":[{"title":"Introduction","page":1,"zoom":"XYZ 548 472 null"},{"title":"The Role of Rewards in Creativity Models","page":1,"zoom":"XYZ 249 800 null"},{"title":"Motivation, Reward Systems, and Creativity","page":1,"zoom":"XYZ 221 866 null"},{"title":"Reward Systems, Intrinsic Factors, and Creative Performance","page":1,"zoom":"XYZ 209 482 null"},{"title":"Entrepreneurship and Creativity","page":1,"zoom":"XYZ 371 936 null"},{"title":"Reward Content","page":1,"zoom":"XYZ 557 418 null"},{"title":"Practical Implications","page":1,"zoom":"XYZ 449 591 null"},{"title":"Future Research","page":1,"zoom":"XYZ 519 737 null"},{"title":"Conclusion","page":1,"zoom":"XYZ 574 352 null"},{"title":"References","page":1,"zoom":"XYZ 117 829 null"}]},{"title":"25. Performance Management: Appraising Performance, Providing Feedback, and Developing for Creativity","page":1,"zoom":"XYZ 270 817 null","children":[{"title":"Introduction","page":1,"zoom":"XYZ 548 377 null"},{"title":"Performance Management","page":1,"zoom":"XYZ 414 297 null"},{"title":"Training and Development for Creativity","page":1,"zoom":"XYZ 241 418 null"},{"title":"Conclusions","page":1,"zoom":"XYZ 601 206 null"},{"title":"References","page":1,"zoom":"XYZ 117 203 null"}]},{"title":"26. Organizational Development","page":1,"zoom":"XYZ 238 817 null","children":[{"title":"Introduction","page":1,"zoom":"XYZ 548 594 null"},{"title":"Open System Organizations","page":1,"zoom":"XYZ 406 462 null"},{"title":"Organizational Effectiveness, Adaptability and Creativity","page":1,"zoom":"XYZ 220 936 null"},{"title":"How has Organizational Development Attempted to Support Creative Efforts and Adaptability?","page":1,"zoom":"XYZ 126 253 null"},{"title":"Organizational Creativity\u2014A different approach to adaptability","page":1,"zoom":"XYZ 297 591 null"},{"title":"The Four Distinct Stages of an Organizational Creativity Process","page":1,"zoom":"XYZ 221 334 null"},{"title":"Climate, Motivation, and Structure","page":1,"zoom":"XYZ 343 682 null"},{"title":"How Organizations Can Become Skilled in Organizational Creativity","page":1,"zoom":"XYZ 282 279 null"},{"title":"Becoming Competent","page":1,"zoom":"XYZ 513 462 null"},{"title":"Summary and Future Research","page":1,"zoom":"XYZ 404 334 null"},{"title":"References","page":1,"zoom":"XYZ 80 936 null"}]}]},{"title":"F. CONCLUSIONS","page":1,"zoom":"XYZ 0 0 null","children":[{"title":"27. Creativity in Organizations: Conclusions","page":1,"zoom":"XYZ 255 815 null","children":[{"title":"The Importance of Creativity to Organizations","page":1,"zoom":"XYZ 348 537 null"},{"title":"The Difficulty of Encouraging and Managing Creativity","page":1,"zoom":"XYZ 352 936 null"},{"title":"General Misconceptions","page":1,"zoom":"XYZ 436 569 null"},{"title":"What the Handbook of Organizational Creativity Provides","page":1,"zoom":"XYZ 314 554 null"},{"title":"Organizational Creativity Research","page":1,"zoom":"XYZ 297 768 null"},{"title":"Individual Level Influences","page":1,"zoom":"XYZ 430 253 null"},{"title":"Group Level Influences","page":1,"zoom":"XYZ 482 253 null"},{"title":"Organization Level Influences","page":1,"zoom":"XYZ 362 235 null"},{"title":"Interventions","page":1,"zoom":"XYZ 582 786 null"},{"title":"Concluding Thoughts","page":1,"zoom":"XYZ 491 698 null"},{"title":"References","page":1,"zoom":"XYZ 80 857 null"}]}]},{"title":"Index","page":1,"zoom":"XYZ 0 0 null"}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
